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SUPPORTED BY

STCC CALENDAR
Thursday, 13th August 2015: 
STCC Stamm at Amari 
Boulevard Hotel, 18:00

Tuesday, 18th August 2015: 
SSB Hoeck at Grottino 
Restaurant, 18:00

Thursday, 10th Sept 2015:  
Swiss Life Presentation: 
“Altersvorsorge für 
Auslandschweizer (in German, 
1h before  STCC Stamm) at 
Amari Boulevard Hotel, 17:00 
(registrierte Teilnehmer 
erhalten einen Voucher an 
den Stamm Eintritt)

Thursday, 10th Sept 2015: 
STCC Stamm at Amari 
Boulevard Hotel, 18:00

Thursday, 15th Sept 2015: 
SSB Hoeck at Grottino 
Restaurant, 18:00

More details for above events 
please wait for the invitation-
mail or get it from  www.swis-
sthai.com, click on “events”. 

SERVICE

TOP NEWS
Deutsche Bank:  Turnaround Remains Elusive
DFDL:  Perspectives On AEC
Interview: Rachen Adunratanasee
Swiss Society:  1st August Party
School News:  Economic Week 2015

During the months of July our 
Chamber’s activities are not as 
busy as usual, since a lot of 
our predominately Swiss mem-
bers are spending their summer 
holidays in Switzerland or else-
where. Having toured Europe 
with my family and spending 
time with friends and business 
colleagues in Switzerland, some 
common themes and worries can 
be noticed when entering polit-
ical and economic discussions. 

The first one is the evolving 
saga of the Greek debt crisis 
and its impact on Switzerland 
and the future of the eurozone. 
The second one is the immi-
grant crisis across Europe. In 
the first three months of this 
year alone 185,000 first-time 

asylum seekers have sought 
refuge in Europe. It is a mas-
sive increase from the same 
period last year with less than 
100,000 immigrants. The jump 
during the winter months is 
quite surprising since most sea 
and land routes are hit with 
bad weather. Most of these un-
fortunate and desperate people 
are fleeing the scenes of chaos 
and civil war in the Middle East 
and Africa. When one watches 
the pictures of the escalating 
migrant chaos in Calais, France, 
on the news, one has to ask 
onseself as to how it became 
so bad, and what led to this 
unprecedented humanitarian 
crisis.  

The other issue is the shaky 
economic situation in Switzer-
land and the impact of the de-
cision from the Swiss National 
Bank to float the Swiss Franc 
against the Euro on January 
15th this year, the so called 
“Frankenschock”. The retail 
sector was hit hard by billions 
of revenue losses by Swiss con-
sumers, who are now shopping 
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in neighbouring lower cost 
countries such as Germany.  
Having crossed the border from 
Germany to Switzerland on a 
Saturday last month myself, 
you can notice the huge line of 
cars waiting to cross the check-
points to shop at the nearby 
retail outlets in Germany. Tour-
ism also took a heavy hit. More 
hotels are closing the doors 
having become uncompetitive 
to the Swiss travellers who 
benefit from the strong Swiss 
franc by vacationing in other 
places in the world. Looking at 
the drop in export statistics, 
especially for the hard hit ma-
chinery, metal, and pharma in-
dustries, the emanating picture 
is quite gloomy. With a fore-
casted drop in GDP from 2,1% 
to 0,8% (source: Bundesamt 
for Wirtschaft), around 30,000 
jobs are at stake and the Swiss 
unions are ringing the alarm 
bells out of fear that every 
10th job in the industrial sec-
tor could be lost in 2016 if the 
Swiss National Bank does not 
take corrective actions. Over-
all it is not a pleasant picture 
and one might see as well an 
increase in the unemployment 
rate next year, which stands 
now at 3,1%.  

In Thailand, things look a bit 
brighter and the latest figures 
of the Airports of Thailand Plc 
(AOT) recorded a 25% jump in 
the first 6 months of this year 
reaching 54.3 million travel-
lers. The figures show a ro-

bust recovery in the country’s 
air travel from the year before 
when the shaky political situ-
ation negatively affected the 
economy and air travel. 

You would be surprised to 
know that Thais are among the 
largest Facebook users in the 
world. According to the Digi-
tal Advertising Association of 
Thailand  (DAAT), nearly half 
of the country’s population are 
active Facebook users. Statis-
tics show that user activities 
in Thailand are far higher than 
the global average, with al-
most 500 million pictures up-
loaded, 16 billion comments 
and 265 million status updates 
this year. The number of aver-
age Internet users is around 35 
million people. Growing fast, 
this shows that Thailand might 
be well positioned for the digi-
tal economy.

Last but not least, the tradi-
tional 1st August message by 
the Swiss government is de-
livered by the President of the 
Swiss Confederation Simonetta 
Sommaruga, and the theme is 
globalization and its impact 
on Swiss values and the posi-
tion of Switzerland as a neu-
tral country. It is an interest-
ing speech and she also urged 
Swiss living abroad to active-
ly participate in the electoral 
process and to get registered 
in the voting register at their 
local embassies, as more than 
half of the cantons now provide 
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TRINA
INTERNATIONAL

Adhesive & Sealant Technologies

MS Hybrid Polymer
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Southeast Asia Link Co., Ltd.
www.seal-ast.com

T: 0 2732 2092

MEMBER DETAIL 
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Do you have changes among 
your delegates or changes to 
your e-mail, mobile, telephone, 
or fax numbers? 
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secretary@swissthai.com

SERVICE

AUGUST 2015 | SWISS-THAI CHAMBER OF COMMERCE | E-NEWSLETTER #61

2

http://www.asiantrails.travel
http://www.rembrandtbkk.com
http://www.globaltv.to
http://www.venturyasia.com
http://www.trina-thai.com
http://www.seal-ast.com
http://www.bitsiren.com
http://www.nestle.co.th/th
http://www.swissthai.com


3

THE PRESIDENT’S MESSAGE

access to eligible Swiss expatri-
ates through the internet. She 
mentions an example of a small 
community in the Innerschweiz 
where the issue at stake was a 
vote on increasing parking fees, 
whereby the end of the vote 
counted 1060 yes’ and 1061 
nays. The moral of the story is 
that in Switzerland every single 
vote counts.

With that in mind I hope you 
enjoyed a wonderful Swiss na-
tional holiday celebration and 

hope you will also partake in 
the next Swiss federal elections 
on October 18.

With the best wishes

Bruno  G. Odermatt
President

***
Contact the President:
Bruno G. Odermatt
President STCC
president@swissthai.com
Tel:  +66 2 652 1911
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Business Consulting
Start up – Business Registrations – Visa & Work permits

Recruiting
Accounting Services

including VAT, Tax, year-end closings, reportings

Insurance Solutions
Medical Insurances (individual and staff / groups)

Car- , Bike- &  Property Insurance
Life Insurances

TRINA Management (Thailand) Co. Ltd.
18th Floor, Unit 1802; Bangkok Business Center Building

#29, Sukhumvit 63 Road, Wattana, Bangkok 10110
Tel: 02 714 4177; Fax: 02 714 4179

trina@loxinfo.co.th  www.trina-thai.com 

Member of the Swiss & German Chamber of Commerce
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ECONOMY REPORT BY DEUTSCHE BANK

•	Economic	outlook:	
 Domestic and external demand 

malaise continues, prompting 
us to revise down our 2015 
growth forecast.

•	Main	risks:	
 Political uncertainty could rise 

if the election timetable gets 
deferred. Continued weakness 
in the Chinese economy could 
hurt tourism and investment.

Revising down 2015 growth 
forecast to 2.5%

Although the authorities are 
making progress in boosting 
capital spending, the near term 
outlook has worsened with 
little traction on private con-
sumption and investment, as 
well as renewed weakness in 
trade. Against this backdrop, 

we have revised down our 2015 
real GDP growth forecast to 
2.5%, while leaving the 2016 
forecast unchanged. Below we 
examine the key macro drivers 
of the economy.

Consumption

The index of private consump-
tion declined by 0.4%yoy in May 
(-0.1%yoy in April). Durable 
consumption was particularly 
weak, down 9.1%yoy. The retail 
sales index has been in negative 
growth territory from the begin-
ning of the year. Acute weak-
ness in auto sales continues, 
with passenger car sales down 
21.1%yoy though May. Consid-
ering the same series was down 
44.4%yoy in May 2014 under-
scores the fact that private car 
sales have not made much pro-

gress in the last half a decade, 
with only one-off schemes tem-
porarily boosting sales (as was 
the case in 2012/13).

We are not hopeful about con-
sumption going forward. Wage 
growth is muted in both rural and 
urban areas as economic activi-
ty is weak. High household debt 
and rising real rates (owing to 
sustained deflation) don’t bode 
well either for the outlook. Due 
to ongoing demand weakness, 
production continues to slip. 
The index of shipment was down 
7.9%yoy in May, marking two 
years of flat or falling shipment. 
Similarly, the index of produc-
tion declined 6.9%yoy in May. 
Capacity utilization now stands 
at 56.6, a three and a half year 
low, which hurts pricing power 
and incentive to invest.

TURNAROUND REMAINS ELUSIVE
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Investment

The index of private investment fell into contrac-
tion territory in May, down 0.4%yoy. This series 
suggested a pick-up earlier this year, but has lost 
momentum in recent months. Proxies of invest-
ment such as capital goods imports and com-
mercial auto sales have been contracting sharp-
ly lately, which suggest the outlook will remain 
lackluster.

Trade

External demand, especially vis-à-vis China, is 
not as poor as it used to be, but overall Thai 
exports performance continues to disappoint. On 
the products front, commodities and electronics 
remain very weak. With respect to trading part-
ners, exports to the US and Europe, already weak, 
have worsened further lately.

Public spending

Given the malaise in private consumption and 
investment, the pressure on the government is 
particularly high to get its much discussed capi-
tal spending program going. There is some posi-
tive development in that area, with total public 

ECONOMY REPORT BY DEUTSCHE BANK
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spending up 10%yoy in May and 
public investment up 45.2%yoy.

Inflation

Reflecting weak commodity pric-
es and domestic demand, defla-
tion continues unabated. CPI 
inflation was -1.1%yoy in June, 
while core was up 0.9%yoy. We 
don’t see inflation returning to 
positive territory before Decem-
ber, and even that timing could 
be pushed further down the road 
if the recent renewal of down-
ward slide in commodity prices 
persists. Indeed, the odds of 
inflation remaining well below 
2% during most of 2016 have 
increased considerably, in our 
view. The BoT’s inflation target 
of 1-4% will be missed this year, 

and only be achieved next year 
with some degree of discomfort, 
in our view.

The impact of chronic deflation 
is that despite policy rate at 
an all-time low, real rates have 
surged this year. Even as infla-
tion picks up and real rate eas-
es next year, it will be higher 
than what in our view is needed 
under current economic condi-
tions. If growth and inflation 
weakness persists, BoT may well 
have to entertain further rate 
cuts, which we would see as 
necessary and welcome.

Exchange rate channel

One way to deal with deflation 
would be to entertain a weak 

exchange rate, but surging trade 
(USD4.1bn in May) and current 
account (USD2.1bn in May) sur-
pluses have gotten in the way. 
We welcome the central bank 
flagging the strong baht as a 
source of headwind in the last 
policy statement. Easing cap-
ital repatriation rules and cut-
ting rates further are clearly the 
need of the hour, in our view.

Taimur Baig, 
Singapore, 
+65 6423 8681 

ECONOMY REPORT BY DEUTSCHE BANK
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NEWS BY DFDL

A typical lead-in to news articles 
or opinion columns about the 
AEC in recent months is either: 
“Is [country] ready for the com-
ing of AEC in 2015?” or “Will 
[country, industry or company 
name] reap the benefits of ASE-
AN Integration in 2015?”   

What is common among many of 
these articles is that they de-
scribe 2015 as a turning point 
in the trade and investment re-
gime in Southeast Asia. This is 
a misrepresentation of the sta-
tus of the AEC in 2015. 2015 (or 
the end of 2015) will not bring 
about great and radical changes 
to economic relations between 
ASEAN states. Doubtless, there 
will be some changes in the do-
mestic rules of ASEAN states in 
2015, but this is not the year 
when the region becomes a sin-
gle market and production base. 
It is merely a waypoint in a jour-
ney towards achieving this first 
of four pillars of the AEC.  Much 
has already been accomplished 
through the removal of friction 
costs and barriers to trade and 
investment, but much more can 
be done. Judging from the last 
two decades, changes will be 
gradual and very deliberate.

To save ourselves from being 
swallowed by the 2015 hype, it 
may be necessary to review what 

has been done to achieve some 
of the core elements of the first 
pillar.

Free Flow of Goods

This is where ASEAN has had 
much success. Except for a very 
few economically and political-
ly sensitive goods, tariff rates 
among ASEAN states (especial-
ly those applied by the ASEAN6 
economies: Brunei, Indonesia, 
Malaysia, Philippines, Singapore 
and Thailand) are already at 0%. 
Non-tariff barriers have been re-

duced, although not eliminated 
and serious work is being done 
to monitor and imposition of 
these non-tariff barriers. Aided 
by these developments, trade 
between the ASEAN states have 
grown faster than trade be-
tween countries in the region 
and non-ASEAN states.  The 
ASEAN Secretariat noted that 
“the share of intra-ASEAN trade 
in GDP has grown faster than 
that of the overall ASEAN trade, 
increasing by 1.9% per year on 
average compared with 0.7% for 
the latter.”

PERSPECTIVES ON THE ASEAN 
ECONOMIC COMMUNITY (AEC) 
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NEWS BY DFDL

Much is still to be done however 
with regard to trade facilitation. 
For example, the ASEAN Single 
Window is still far from being 
realized. The ASEAN Single Win-
dow is envisioned to make it 
easier for businesses to export 
and import goods within the re-
gion by integrating customs re-
lease and clearance between the 
member states. Unfortunately, 
not all states have developed 
their procedures to establish 
their national single windows, 
which is necessary for the re-
gional integration of import/
export systems.  

Free Flow of Services

The ASEAN Framework Agree-
ment on Services was designed 
to gradually liberalize ASEAN 
states’ restriction on trade in 
services beyond those they com-
mitted under the General Agree-
ment on Trade in Services. Trade 
in services is divided into four 
modes: (i) cross-border supply; 
(ii) consumption abroad; (iii) 
commercial presence; and (iv) 

movement of natural persons. 
ASEAN states have shown will-
ingness to liberalize the first 
two modes but maintain sig-
nificant restrictions in the last 
two. Most ASEAN states still 
maintain nationality restric-
tions on the establishment of 
certain types of businesses and 
reserve the right to regulate the 
provision of services that need 
to be provided by persons in 
their territories. For some coun-
tries, the elimination of these 
restrictions would require the 
passage of laws by their legis-
latures or even constitutional 
amendments and cannot merely 
be signed away by their trade 
negotiators. 

Free Flow of Investment

One significant agreement 
among the ASEAN states is the 
ASEAN Comprehensive Invest-
ment Agreement which adopts 
many of the rules found in 
standard bilateral investment 
agreements such as rules limit-
ing expropriations and guaran-

teeing fair compensation upon 
expropriation, provisions on 
compensation in cases of strife 
and prohibition on discrimina-
tion among foreign investors 
and between foreign and local 
investors. Dispute settlement 
rules in the agreement also allow 
investors to avail of arbitration 
procedures to settle disputes 
with ASEAN states.  Coverage of 
investment protection is limited 
to five sectors and services in-
cidental to these sectors (man-
ufacturing, agriculture, fishing, 
forestry and mining/quarrying). 
Free Movement of Skilled Labor.  
The region continues to expand 
the number of sectors covered 
by mutual recognition agree-
ments (MRAs) which grants ASE-
AN-wide recognition of profes-
sional licenses or qualifications 
awarded in each Member State.  
In 2012, ASEAN concluded the 
Agreement on the Movement 
of Natural Persons which seeks 
to eliminate restrictions on the 
temporary movement of per-
sons engaged in trade in goods, 
trade in services and invest-
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ments. Under this agreement, 
business visitors, intra-corpo-
rate transferees and contractual 
service suppliers should be able 
to move freely on a temporary 
basis within ASEAN. Each coun-
try is free to impose reasonable 
visa and labor regulations such 
as those that regulate the pe-
riod persons covered by the 
AMNP can remain in their ter-
ritories. It is important to note 
that even with the conclusion 
of MRAs or framework MRAs and 
with the adoption of the Agree-
ment on the Movement of Natu-
ral Persons (AMNP), the ASEAN 
member states do not adopt a 
policy of free labor migration. 

The AMNP specifically provides 
for example that it does not ap-
ply to persons seeking access 
to employment nor to measures 
regarding citizenship, residency 
or permanent employment. The 
MRAs and the AMNP should be 
seen more as a means to sup-

port the ASEAN trade, services 
and investment agreements.

ASEAN has gone a long way in 
smoothing out the trade and in-
vestment regime in the region 
but the region is far from being 
a single market or production 
base. That said, the reforms un-
dertaken by each ASEAN state 
has made it much easier for 
businesses to establish more 
cost-effective supply chains and 
to formulate regional corporate 
development strategies. With 
the continuing coordination be-
tween the ASEAN states, things 
would only get better from here. 

For more information 
please contact 
thailand@dfdl.com 

1) The AEC has four pillars: (i) a sin-
gle market and production base, (ii) a 
competitive economic region, (iii) eq-
uitable economic development and (iv) 
integration with the global economy.
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BANK OF THAILAND

On Monday July 20, 2015 the 
Bank of Thailand organized its 
5th Policy Forum and Luncheon 
Talk on the subject of “State of 
the Global Economy and Implica-
tions for Financial Markets” pre-
sented by

Dr. Philipp Hildebrand, Vice 
Chairman, Black Rock, Inc. and 
former Chairman of the Govern-
ing Board, Swiss National Bank. 
The STCC was represented by 
Vice-President Luzi Matzig (Ler-
san Misitsakul). 

See reports in http://www.na-
tionmultimedia.com/business/
Guru-sees-boost-in-major-econ-
omies-30264847.html
and http://www.bangkokpost.
com/business/finance/628812/
reforms-cruc ia l - for-emerg-
ing-markets

PHILIPP HILDEBRAND KEYNOTE 
SPEAKER IN BANGKOK

AUGUST 2015 | SWISS-THAI CHAMBER OF COMMERCE | E-NEWSLETTER #61

10

Tel: +66 76 319 179   I  www.bitsiren.com

• Website Development 
• Internet-Based Business Solutions
• SEM, Digital & Traditional 
 Marketing Solutions
• Web & Print Design

Do you Have The Right Business Tools?

http://www.nationmultimedia.com/business/Guru-sees-boost-in-major-economies-30264847.html
http://www.nationmultimedia.com/business/Guru-sees-boost-in-major-economies-30264847.html
http://www.nationmultimedia.com/business/Guru-sees-boost-in-major-economies-30264847.html
http://www.nationmultimedia.com/business/Guru-sees-boost-in-major-economies-30264847.html
http://www.bangkokpost.com/business/finance/628812/reforms-crucial-for-emerging-markets
http://www.bangkokpost.com/business/finance/628812/reforms-crucial-for-emerging-markets
http://www.bangkokpost.com/business/finance/628812/reforms-crucial-for-emerging-markets
http://www.bangkokpost.com/business/finance/628812/reforms-crucial-for-emerging-markets
http://www.nestle.co.th/th
http://www.swissthai.com
http://www.bitsiren.com
http://www.novatech.co.th


11

MEMBER INTERVIEW

Rachen Adunratanasee, General 
Manager of Swissmooh Thailand, 
is a new member of the Swiss 
Thai Chamber of Commerce. Pe-
ter Sprenger met him on June 25 
at his office at Gaysorn Plaza to 
discuss his business and vision.

Rachen, you run the company 
Swissmooh from here. What is 
Swissmooh?

Swissmooh (http://www.swiss-
mooh.co.th/) is owned by Nor-
dostmilch AG, a Swiss company 
based in Winterthur. The share-
holders of Nordostmilch AG 
are approx. 3000 Farmers from 
the north east of Switzerland. 
The idea behind this project is 
to sell the milk products (i.e. 
cheese and chocolate) through 
their own channels and relia-

ble partners. This concept has 
already been implemented suc-
cessfully in China over the last 
three years where Swissmooh 
has even established their own 
retail store. 

In short: Swissmooh is a mar-
keting project (Vermarktung-
sprojekt) of Nordostmilch AG, 
Winterthur.

How do you plan to implement 
this project in Thailand?

At a first stage we plan to work 
together with retail partners. We 
are already present at Villa, Cen-
tral Food Hall and some outlets 
of Big C. We do not target hotels 
and restaurants. This segment is 
already well established by an-
other trading company. Right 

now we are negotiating with re-
tailers for optimal locations in 
their stores. The competition is 
huge and we are very new in the 
Thai market. We hope for return-
ing customers i.e. once they pick 
our product from a strategically 
optimal location (e.g. near the 
cashier), they will look for the 
“milky” Swiss flag again. Clearly 
our products are the best.

What makes Swissmooh choc-
olate and cheese so special?

The quality and the taste. You 
cannot believe the quality con-
trol these products go through. 
When I visited a factory in Win-
terthur I was very impressed. 
Every liter of milk can be traced 
back to the producing cow. I 
have never seen such Quality 
Control before. Supply manage-
ment is extremely important to 
provide the best quality. Once 
the cheese or chocolate are pro-
duced and packed in Switzer-
land there is no more touching 
on the way and in Thailand. We 
work with logistics specialist 
who provide cooling all the way 
from the Swiss factory to the re-
tail store. Therefore we provide 
conveniently packed cheese 
with the same quality as in 
Switzerland. Emmental in 200g, 
Fondue in 400g and Raclette in 
200g portions. Swiss milk prod-
ucts from the Swiss alps right on 
your table with the same quality 

RACHEN ADUNRATANASEE
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MEMBER INTERVIEW

as you would find it in any Swiss 
store. Clearly hard to beat and 
our unique selling point.

This is mouthwatering indeed, 
do you have any special pro-
motions?

Yes actually there is in July/Au-
gust at Villa Market, buy one get 
one free. Please tell your read-
ers!

Rachem, how did you, as a 
Thai-Indian, to get to promote 
Swiss products?

After studying business in Thai-
land and the US, I was part of 
a consultancy company called 
UMIASIA where we did a lot of 
market surveys and market entry 
strategy developments. Through 
some Swiss clients I got to 
know Nordostmilch. After a few 
meetings with them we decided 
to join forces and established 
Swissmooh in Thailand. Rene 
Schwager, the managing direc-
tor  of Nordostmilch is the driv-
er of this project and I get a lot 
of support from him to make it 
a success.

Rachem Adunratanasee, the 
person?

I am Thai with Indian roots grown 
up in Bangkok. After graduat-
ing at Ruamrudee International 
school I studied business at the 
Bentley University in Waltham, 
Massachusetts. Coming back to 
Thailand I worked for UMIASIA 

and since last years running 
Swissmooh as General Manager. 
The background in international 
business and being Thai are a 
good foundation to make Swiss-
mooh a success. To negotiate 
with retailers you need to have 
Thai roots. It would be very dif-
ficult for a foreigner to get into 
the network of quality retailers.

The traditional question at 
the end of the interview: What 
would you change in Thailand 
if you were the man in power?

Oops this is a difficult one, 
let me think. (while Rachem 
is thinking I enjoy the Muesli 
Chocolate, real Swiss Alpmilk 
melting on my tongue ...)

OK, I think the worst problem 
is the traffic! Investing in pub-
lic transportation would be on 
top of my priority list. I think 
the government waited too long 
to implement meaningful pub-
lic projects and this failure we 
feel everyday spending hours to 
commute to work. Now they are 
working on it but this will take 
years to complete.

So we are still wasting precious, 
unproductive hours in traffic 
jams for the foreseeable future.

Rachem, Thank Your time, ef-
fort and the delicious Muesli 
chocolate.

You are welcome, Thank You for 
having me in your newsletter. 

Tell your readers to contact me 
at support@swissmooh.co.th 
for anything related to Swiss 
milk products in Thailand.
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SWISS SOCIETY

The Swiss Community in Bangkok 
and nearby was invited to the 
724th Swiss National Day “Puure 
Brunch” at Moevenpick Hotel 
Sukhumvit 15, organized by the 
Swiss Society Bangkok (www.ssb.
or.th), the Embassy of Switzer-

land and the Swiss Thai Cham-
ber of Commerce. Over 160 Par-
ticipants enjoyed the excellent 
buffet, live music and the lucky 
draw. Sponsors (www.swisst-
hai.com/archive/Sponsors-SSB-
1stAug2015.pdf) provided gen-

erous prizes for the lucky draw 
as well as additional goodies to 
take home for all participants. 
A big hand to the sponsors, or-
ganizers and participants. Some 
impressions below.

1. AUGUST PARTY 2015
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RIS SWISS SECTION DEUTSCHSPRACHIGE SCHULE BANGKOK 

During the last week of the school 
year, Grades 7 to 11 were en-
gaged in special activities. Grades 
9 and 10 spent a week together 
with two experts from Switzerland 
to manage virtual economic en-
terprises. The Economics Week is 
a joint project offered by the Er-
nst Schmidheiny Foundation and 
the Chambers of Industry and 
Commerce, and it is supported by 
the Zürcher Kantonalbank.

Since the early 1970s, the Eco-
nomics Weeks have enabled stu-
dents at higher level secondary 
schools (Gymnasien) in Switzer-
land and at Swiss Schools abroad 
to get involved in a practical 
manner with the business world. 
This year the students of Grades 
9 and 10 of RIS Swiss Section – 
Deutschsprachige Schule Bang-
kok took on the role of manag-
ing their own perfume company. 
Like in the real business world, 
the students had to develop 
strategies for their companies, 
learn to understand the activ-

ities of their competitors and 
the development of the mar-
ket, organise themselves, put 
marketing concepts into prac-
tice and make a great number 
of decisions. Thus, the students 
experienced the way a compa-
ny functions in the market in 
a more realistic environment. 
They were challenged to crea-
tively and responsibly manage 
their companies and absorbed 
knowledge of economic matters 
individually.

On the third day the students 
visited Infus Medical (Thailand) 
Co., Ltd. in Samutprakarn. Infus 
Medical focuses on single-use 
medical devices. On this visit the 
students could experience how a 
real company works. Thanks to 
Mr. Chongkavinit, a father of two 
students at RIS Swiss Section – 
Deutschsprachige Schule, who 
made this visit possible. The stu-
dents learned about the challeng-
es and high standards of the pro-
duction process in this company.

On the last day of the project 
week the students had the 
chance to present their impres-
sive results in the school’s music 
room to all interested members 
of the school community. Before 
their presentation all guests and 
students enjoyed an apéro.

The Economics Week 2015 owed 
its great success to the instruc-
tors Philipp Müller and Urs Stre-
bel. The instructors are manag-
ers from the world of commerce 
and industry acting voluntarily. 
Numerous companies in Switzer-
land, large and small, are mak-
ing management staff available 
for Economics Weeks. These in-
structors ensure that the Eco-
nomics Weeks relate as closely 
as possible to business practice, 
and they coach the students in 
their assigned role as company 
managers, motivate them and 
provide them with the theoreti-
cal knowledge they require.

ECONOMICS WEEK 2015
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RIS SWISS SECTION DEUTSCHSPRACHIGE SCHULE BANGKOK 

As part of their Social Project 
Week, the 7th grade of RIS Swiss 
Section Bangkok – Deutschspra-
chige Schule travelled to Khon 
Kaen for the last week of school 
to volunteer at a school for men-
tally and physically challenged 
children, doing activities such 
as painting and taking part in a 
field trip.

The Sri Sangwan School in Khon 
Kaen offers education for chil-
dren and young people with a 
wide variety of disabilities. As 
most students come to that 
school from relatively poor fam-
ilies and must pay tuition, there 
is a lack of funds available to 
the school for supplies and ma-
terials. Therefore the students 
of grade 7 were very grateful for 
the generous support of the so-

cial project by the whole school 
community with either financial 
or material donations and col-
lected non-damaged toys, plush 
toys, clothes, writing materials, 
or monetary donations. More 
than 60.000 THB of donations 
allow us to support six students 

and pay all their fees and ex-
penses for one year. 

During the project week the stu-
dents took responsibility for dif-
ferent activities and it was de-
lightful to see all the students 
from both schools actively en-

SPECIAL WEEK AT SRI SANGWAN 
SCHOOL IN KHON KAEN 2015
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RIS SWISS SECTION DEUTSCHSPRACHIGE SCHULE BANGKOK 

gaged. This year the students 
had the chance to be creative 
and paint huge flower pots. 
On the second day they visited 
the Phu Wiang Dinosaur Muse-
um together with more than 30 
students from the Sri Sangwan 
School. On the last day there 
was the traditional student par-
ty and a chance to have fun and 
enjoy sweets and ice cream to-
gether. Finally the students pre-
pared a very impressive photo 
presentation for the audience. 
It was again a very inspiring 
and impressive Social Week in 
Khon Kaen and RIS Swiss Sec-
tion Bangkok – Deutschspra-
chige Schule is looking forward 
to return in 2016!
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Important events in the second semester of the school year:
10.08.2015 First Day of School – Welcoming Ceremony
14.10 2015 Annual General Meeting of SEA
11.11.2015 Open House Day (7.30 – 14.40 Uhr)
13.11.2015 Lantern Parade (KG - Grade 3 - evening)
25.11.2015 Loy Krathong - Day
10.12.2015 Sports Day (7:30 – 12:00)
16.12.2015 Christmas Party (from 13:00)

Please visit our website – www.ris-swiss-section.org – and get more information about our 
upcoming events.
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